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1%� 7KH� 0RQGDGRUL� *URXS¶V� FRQVROLGDWHG� UHSRUW� IRU� WKH� \HDU� WR� ��� 'HFHPEHU� ����� ±� LQ� OLQH� ZLWK� (8
UHJXODWLRQ� ���������� DQG� UHVSHFWLYH� QRUPV� �� KDV� EHHQ� SUHSDUHG� XVLQJ� WKH� ,$6�,)56� LQWHUQDWLRQDO
DFFRXQWLQJ�SURFHGXUHV� &RPSDULVRQ�ZLWK�WKH�FRUUHVSRQGLQJ�SHULRG�RI������LV�PDGH�RQ�D�OLNH�IRU�OLNH�EDVLV�
$UQROGR�0RQGDGRUL�(GLWRUH�6�S�$��KDV�DOVR�SUHSDUHG�D�UHSRUW�IRU�WKH�\HDU�WR����'HFHPEHU������DFFRUGLQJ
WR� LQWHUQDWLRQDO� DFFRXQWLQJ� SULQFLSOHV�� LQ� OLQH�ZLWK� WKH� RSWLRQ� IRUHVHHQ� E\� OHJLVODWLYH� GHFUHH�1�� ��� RI� ��
)HEUXDU\������

6HJUDWH�� ��� 0DUFK� ���� – The Board of Directors of Arnoldo Mondadori S.p.A. met

today, under the Chairmanship of Marina Berlusconi, to examine and approve the

consolidated balance sheet and management report for the year to 31
st
 December 2005 as

presented by the Group’s Deputy Chairman and Chief Executive, Maurizio Costa.

The Italian economy in 2005, like the rest of the euro area, saw a continuation of the

weakness seen in the previous year, with a further slowdown in the final quarter that

coincided with a general increase in the cost of raw materials and energy.

In this context the Mondadori Group confirmed its leadership in the sectors of reference

with FRQVROLGDWHG� UHYHQXHV for 2005 of ¼��������PLOOLRQ, an increase of ���� on the

¼��������PLOOLRQ�RI�������ZLWK�HVVHQWLDOO\�VLPLODU�OHYHOV�RI�JURZWK�DFURVV�DOO�RI�WKH�PDLQ
divisions.

Consolidated QHW�SURILW�for the year 2005 came to ¼������PLOOLRQ,�compared with ¼���
million in 2004, an increase of ����.
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The launch of new titles in the TV listings segment, the start-up costs for Radio R101 and

changes related to the renewal of the national contract for journalists all had an impact on

consolidated JURVV� RSHUDWLQJ� SURILW, which came to ¼������ PLOOLRQ,� compared with

¼������ PLOOLRQ� LQ� ����� �������, or 13.5% as a proportion of revenues, 14.8% in the

previous year.

Consolidated RSHUDWLQJ� SURILW� amounted to ¼������ PLOOLRQ, compared with ¼�����
million for the previous year �������, with lower amortisations and depreciations of

around ¼���PLOOLRQ��$V�D�SURSRUWLRQ�RI�UHYHQXHV��WKH�ILJXUH�ZHQW�IURP�������IRU������WR
11.3% this time.

Consolidated SURILW� EHIRUH� WD[DWLRQ� came to ¼������ PLOOLRQ, a slight increase on the

¼������PLOOLRQ�RI�WKH�SUHYLRXV�\HDU��������.

The overall QHW� ILQDQFLDO�SRVLWLRQ went from a surplus of  ¼�����PLOOLRQ� RQ� �� -DQXDU\
2005 to ¼�����PLOOLRQ�at year-end; this was largely due to the payment of dividends of

¼�����PLOOLRQ�� LQYHVWPHQW�FRVWV� IRU� WKH� DFTXLVLWLRQ� DQG�GHYHORSPHQW�RI�5DGLR�5����DQG
capital investments at Mondadori Printing for a total of ¼����PLOOLRQ�

7+(�%86,1(66�$5($6

� %RRNV
According to Demoskopea figures, during 2005 the reference market – compared with the

previous twelve months – recorded a slight fall in terms of value (+1%) and remained

essentially stable in terms of volume (-0.2%).

In this context, the %RRN 'LYLVLRQ�ended the year with revenues of ¼����PLOOLRQ, a ����
increase on 2004, maintaining its absolute leadership in the sector, with a market share of

27.8% in terms of value and 30% in terms of volume. Gross operating profit, as a

proportion of revenues, came to 17.1%.

As a proportion of total revenues, the Book Division accounted for 17.1%.

Edizioni Mondadori remained the undisputed market leader, thanks to the success of the

novels by Dan Brown, the reconfirmation and success of important authors in the portfolio

and the addition of new successful authors, resulting in an increase in revenues of 3.4%.

Revenues at Einaudi grew by 3.2%, also as a result of operations linked to the add-on sale

of books with newspapers.

The positive trend of recent years in art books and the organisation of exhibitions

continued, resulting in an increase of 6.2% compared with the previous twelve months.

Piemme continued the strong growth trend of recent years with an 18.2% increase in

revenues compared with 2004; while Sperling & Kupfer saw a fall in sales, mainly due to

a shortfall in the large-scale retail channel.

Revenues in the educational sector were in line with those of the previous year, despite a

climate of uncertainty in the area due to the pending reforms of the second level of

secondary schools.

� 0DJD]LQHV
The Italian consumer magazine market was characterised by two main phenomena in

2005: on the one hand, modest growth in circulations (increasing only as a result of new

launches), and on the other, a reduction in cover prices introduced by a number of

publishers.

In this scenario, the 0DJD]LQH 'LYLVLRQ� generated revenues of ¼���� PLOOLRQ� (+����
compared with 2004) and confirmed its leadership in the market of reference. Gross

operating profit, as a proportion of revenues came to 16.7%.



3

The 3.6% increase in circulation revenues (¼������PLOOLRQ���ZDV�GULYHQ�E\�WKH�VDOH�RI�DGG�
ons, which amounted to  ¼������PLOOLRQ� �������� FRPSDUHG� ZLWK� WKH� DOUHDG\� H[FHOOHQW
results of the previous year).

Concerning add-on sales, overall the sector remained stable, despite the increase in the

number of operations by publishers. However, Mondadori was able to increase its

revenues in this area thanks to the selection of quality products that were consistent with

the editorial line of each of the titles. Of particular note was the success of initiatives such

as “Le Garzantine” encyclopaedia and the “Meridiani” classics series.

Advertising sales for Mondadori titles came to ¼������PLOOLRQ��HVVHQWLDOO\�LQ�OLQH��������
with the previous 12 months.

� �$GYHUWLVLQJ
The advertising market in 2005 grew by 2.8%, with slightly higher growth in the

magazine sector, again due to the launch of new titles, while the radio sector remained

essentially stable.

0RQGDGRUL�3XEEOLFLWj�± that sells advertising, as well as for the Group’s titles, also for

third-party publishers ± generated revenues of ¼����PLOOLRQ��������, despite a number of

launches from competitors and a series of strikes that affected the last two months of the

year.

The Group’s advertising sales company increased its market share above all thanks to

investments from expanding segments (financial services, telecoms and media) that more

than compensated for shortfalls in IT, cars and tourism; of particular note was the positive

performance of traditional sectors such as fashion and FMCGs.

� 3ULQWLQJ
In 2005 0RQGDGRUL�3ULQWLQJ saw an increase in revenues of ����, ending the year at a

total of ¼������PLOOLRQ; gross operating profit, as a proportion of revenues, came to 8.6%.

Printing revenues, net of the cost of paper, grew by 1.6%, in particular in the captive

sector� sustained by the Group’s participation in the add-on sales phenomenon. The

positive results of the previous year were confirmed in both the hardcover and paperback

books segments, with excellent results deriving from the sale of books in conjunction with

newspapers and magazines.

The year also saw a range of restructuring actions, from staff functions to production

activities, in particular in the illustrated books area, where the competitive scenario has

been affected by aggressive competition from the Far East. Investments were made in the

rotary area to update plant and offering increasingly efficient services in terms of lead-

times (a reduction in the gap between the magazine being put to bed and appearing on the

newsstands) and giving the Mondadori Group a competitive advantage in terms of time-

to-market, more competitive production costs and an improvement in the level of quality

offered to the customer.

At the end of 2005 the sale was finalised of the Martellago plant (illustrated books) to

Gruppo Olivotto.

� 'LUHFW�PDUNHWLQJ
&HPLW�,QWHUDFWLYH�0HGLD, the Group company operating in the direct marketing sector,

recorded revenues of ¼�����PLOOLRQ, a fall of 12.3% compared with 2004. Gross operating

profit, as a proportion of revenues, came to 17.8%.

The business has been negatively affected by the introduction of new privacy legislation

and, compared with the previous year, the lack of revenues from non-recurring clients.

During 2005 the company began the development of new I.T. platforms that have made it

possible to offer both new tools to its clients, and an improvement in marketing analysis

for the development of customer loyalty. This change in strategy was accompanied by a

change in the organisation.
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The revenues of the joint-venture with the Bertelsmann Group, 0RQGROLEUL�6SD, are not

included as they are now consolidated at net equity as per the new IAS-IFRS accounting

principles.

� 5HWDLO
In its UHWDLO activities Mondadori generated revenues of ¼������PLOOLRQ, a marked increase

on 2004 (������). Gross operating profit, as a proportion of revenues, came to 1.9%.

The expansion of the franchising network has increased the number of outlets to 170 at the

end of the period, while, having concluded the experimental phase, the Edicolè project had

led to the opening of 33 outlets by 31 December 2005 with a highly positive response

from the market which has expressed appreciation for the new formula that makes it

possible to integrate the offer of traditional newsstand products with those of bookstores.

There was also expansion in the chain of wholly-owned outlets with the opening of the

new bookstore in Rome Fiumicino.

� 5DGLR
In January 2005 the Mondadori Group entered the radio sector. Over the year the new

5DGLR R101 saw significant investments made in frequencies to increase (both

quantitative and qualitative) national coverage (which has risen from an initial 56% to

82% of the population at 31 December 2005). There was also a complete redesign of the

schedule (playlists, formats, programmes and presenters) and important promotional

activities were carried out to establish the new brand that have made it possible to reach

excellent results in terms of appreciation of the proposed model and which has allowed the

company to exceed expectations also on the advertising side. In fact, net revenues came to

¼����PLOOLRQ�� ZKLFK� FRUUHVSRQGV� WR� JURVV� VDOHV� E\� WKH� *URXS¶V� DGYHUWLVLQJ� FRPSDQ\� RI
¼����PLOOLRQ, in continuous and marked increase on the past.

7+(�3$5(17�&203$1<�$512/'2�021'$'25,�(',725(�6�S�$�
At 31

st
 December 2005, the parent company, Arnoldo Mondadori Editore S.p.A. showed a

QHW�SURILW of ¼������PLOOLRQ, an increase on the ¼���PLOOLRQ�RI�WKH�SUHYLRXV�\HDU�
There was an overall increase in revenues of 1.6%, to which different areas of the Group’s

business contributed, this led to an increase in net profit of 8.9%, thanks to the lower

impact during the year of amortizations and depreciations.

�
5(/(9(17�(9(176�$)7(5�7+(�(1'�2)�7+(�3(5,2'
During the first quarter of 2006 the acquisition of frequencies by Radio R101continued: in

February an agreement was reached with Radio Arcobaleno for the purchase of 20 new

plants and their relative frequencies. This operation has allowed Radio R101 to reach the

entire population of Sicily and raise its overall national coverage to 85%, an optimal level

of national reach.

During the period the development of the international network based around Grazia

continued with the publication, in January, of the Mondadori weekly in Portugal,

following an agreement with Media Capital Edições LDA, the country’s leading media

player, and the publisher of /X[�� /X[:RPDQ�� 0D[PHQ�� &DVDV� GH� 3RUWXJDO�� -RXUQDO
%ULHILQJ and 5HYLVWD�GH�9LQKRV�
The Portuguese edition was followed by that of an Arabic-language edition in the United

Arab Emirates, joining a already existing English-language edition of Grazia first
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published in the country last November. Both editions are published by ITP Consumer

Publishing Ltd., the leading publisher in the Middle East, and whose titles include:

/¶2IILFLHO��9LYD��&DU��(PLUDWHV�+RPH��0DVDOD�and $KODQ�
February saw the launch of Grazia in Croazia: where the weekly is published under license

by Europapress Holding d.o.o., the country’s leading newspaper publisher and the

publisher of the weeklies *OREXV�� $UHQD�� *ORULD� and the monthlies &RVPRSROLWDQ�� 2.�
9LWD�and�7HHQ�
In Italy, March 8 saw the launch of a completely re-designed and reconceived *UD]LD in

which the entire approach of the title has been reconfigured: with a wide-ranging news

section in the first half of the magazine and fashion, beauty and living sections in the

second; a third section is dedicated to arts, culture and events, while a final section, a

highly innovative development for the Italian market, is addressed to men.

With the new *UD]LD Mondadori aims to mark an innovative turnaround in the women’s

magazine market. In line with this objective, the marketing activities in support of the new

*UD]LD have adopted and will continue to adopt non-conventional criteria for the Italian

market based on a long-term strategy aimed at capturing the reference target.

�
',9,'(1'�352326$/
The Board of Directors agreed to propose to the Annual General Meeting of the

Shareholders, called for 26 April 2006 (or 27 April on second calling), a gross dividend,

before tax, of ¼����� �� RI�ZKLFK� ¼����� DV� DQ� H[WUDRUGLQDU\� GLYLGHQG� GUDZQ� LQ� SDUW� IURP
profit for the year and in part from the extraordinary reserve - for each ordinary share in

circulation on the date of coupon detachment.

The dividend proposed represents a 71% increase on the previous year’s ordinary dividend

of ¼������SDLG�LQ������IURP�WKH�QHW�SURILW�IRU�WKH������ILQDQFLDO�\HDU��
In line with the terms outlined by the Regulations for markets organised and managed by

Borsa Italiana S.p.A. dividends will be payable in a single tranche from 25 May 2006

(coupon detachment: 22 May 2006).

�

7+(�),567�0217+6�2)�����
In the first months of the year, the performance of the different businesses was in line with

expectations making it possible to assume that, failing any significant changes, the results

for the year will be in line with those of 2005.

$WWDFKHG�
- +LJKOLJKWV�IURP�WKH�FRQVROLGDWHG�UHFODVVLILHG�EDODQFH�VKHHW�DQG�LQFRPH�VWDWHPHQW��(QFO���

��
- +LJKOLJKWV�IURP�WKH�UHFODVVLILHG�EDODQFH�VKHHW�DQG�LQFRPH�VWDWHPHQW�RI�WKH�3DUHQW

FRPSDQ\��(QFO�����
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(QFO�����&RQVROLGDWHG�%DODQFH�6KHHW

$VVHWV ¼P
���'HFHPEHU�����

¼P
���'HFHPEHU�����

,QWDQJLEOH�DVVHWV ����� �����
)L[HG�DVVHWV ��� ����
Land and buildings 87.4 90.6
Plant and machinery 76.3 87.3
Other assets 45.2 19.3
3URSHUW\��SODQW�DQG�PDFKLQHU\ ����� �����
Investments booked using net equity method 106.6 100.9
Other investments 2.2 2.5
7RWDO�LQYHVWPHQWV ����� �����
1RQ�FXUUHQW�ILQDQFLDO�DVVHWV � �����
$GYDQFHG�WD[HV ���� ����
2WKHU�QRQ�FXUUHQW�DVVHWV ��� ���
7RWDO�QRQ�FXUUHQW�DVVHWV ����� �����
7D[�FUHGLWV ���� ���
2WKHU�FXUUHQW�DVVHWV ���� ����
,QYHQWRULHV ����� �����
7UDGH�UHFHLYDEOHV ����� �����
6WRFNV�DQG�RWKHU�FXUUHQW�ILQDQFLDO�DVVHWV ����� �����
&DVK�DQG�HTXLYDOHQWV ���� �����
7RWDO�FXUUHQW�DVVHWV ������� �������
$VVHWV�GHVWLQHG�WR�EH�VROG�RU�FORVHG � �
7RWDO�DVVHWV ������� �������

/LDELOLWLHV ¼P
���'HFHPEHU�����

¼P
���'HFHPEHU�����

6KDUH�FDSLWDO ���� ����
6KDUH�SUHPLXP�UHVHUYH ����� �����
2WKHU�UHVHUYHV�DQG�UHVXOWV�FDUULHG�IRUZDUG ���� �����
3URILW��ORVV��IRU�WKH�SHULRG ����� �����
7RWDO�*URXS�VKDUHKROGHUV¶�HTXLW\ ����� �����
0LQRULW\�FDSLWDO�DQG�UHVHUYHV ��� ���
7RWDO�VKDUHKROGHUV¶�HTXLW\ ����� �����
5HVHUYHV ���� ����
6HYHUDQFH�SD\PHQWV ���� ����
1RQ�FXUUHQW�ILQDQFLDO�OLDELOLWLHV ����� �����
'HIHUUHG�WD[�OLDELOLWLHV ���� ����
2WKHU�QRQ�FXUUHQW�OLDELOLWLHV � �
7RWDO�QRQ�FXUUHQW�OLDELOLWLHV ����� �����
,QFRPH�WD[HV�SD\DEOH ���� ����
2WKHU�FXUUHQW�OLDELOLWLHV ����� �����
7UDGH�OLDELOLWLHV ����� �����
%DQN�GHEWV�DQG�RWKHU�ILQDQFLDO�OLDELOLWLHV ���� �����
7RWDO�FXUUHQW�OLDELOLWLHV ����� �����
/LDELOLWLHV�GHULYLQJ�IURP�VDOHV�RU�FORVXUHV � �
7RWDO�OLDELOLWLHV ������� �������
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(QFO�����5HFODVVLILHG�&RQVROLGDWHG�,QFRPH�6WDWHPHQW

¼P ¼P &KDQJH
���'HFHPEHU
����

���'HFHPEHU����� �

Income from sales of goods and services 1,657.3 1,619.7 2.3%

Personnel costs 268.9 252.3 6.6%

Cost of sales and management 1,174.4 1,134.0 3.6%

Income (charges) from investments calculated on a

net equity basis 9.6 6.2 54.8%

*URVV�RSHUDWLQJ�SURILW ����� ����� ������
��DV�D�SURSRUWLRQ�RI�UHYHQXHV ����� �����
Depreciation of property, plant and machinery 32.8 34.7 (5.5%)

Depreciation of intangible assets 3.4 11.3 (69.9%)

2SHUDWLQJ�SURILW ����� ����� ������
��DV�D�SURSRUWLRQ�RI�UHYHQXHV ����� �����
Net financial income (charges) (6.0) (10.8) (44.4)%

Other financial income (charges) - (2.4) n.a.

3URILW�IRU�WKH�SHULRG�EHIRUH�WD[DWLRQ ����� ����� ����
Tax charges (income) 65.5 67.9 (3.5%)

Minority interest 1.2 0.5 n.s.

1HW�SURILW ����� ����� ����
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(QFO������%DODQFH�6KHHW�RI�$UQROGR�0RQGDGRUL�(GLWRUH�6�S�$�

$66(76
�LQ�¼�

<HDU�HQGHG
���'HFHPEHU�����

<HDU�HQGHG
���'HFHPEHU�����

Intangible assets 92,793,201 94,473,054

Fixed assets 1,891,672 8,231,102

Land and buildings 17,254,750 17,926,576

Plant and machinery 5,688,699 5,563,562

Other assets 5,664,390 6,421,323

Property, plant and machinery ���������� ����������

Investments 712,580,941 751,564,997

Non-current financial assets 0 108,171,751

Advanced taxes 16,023,118 19,969,258

Other non-current assets 1,686,193 3,237,149

7RWDO�QRQ�FXUUHQW�DVVHWV ����������� �������������

Tax credits 23,005,445 3,454,241

Other current assets 41,891,692 41,584,110

Inventories 42,183,781 36,072,389

Trade receivables 232,238,022 227,609,769

Stocks and other current financial assets 100,921,560 83,703,907

Cash and equivalents 43,444,028 46,439,552

7RWDO�FXUUHQW�DVVHWV ����������� �����������

Assets destined to be sold or closed 0 0

7RWDO�DVVHWV ������������� �������������

/,$%,/,7,(6
�LQ�¼�

<HDU�HQGHG
���'HFHPEHU�����

<HDU�HQGHG
���'HFHPEHU�����

6KDUH�FDSLWDO 67,451,756 67,451,756

Share premium reserve 283,746,863 283,746,863

Other reserves and results carried forward 25,468,550 142,775,277

Profit (loss) for the period 101,290,135 93,040,366

7RWDO�VKDUHKROGHUV¶�HTXLW\ ����������� �����������

Reserves 10,740,110 11,866,386

Severance payments 43,802,801 41,188,665

Non-current financial liabilities 296,045,710 296,384,114

Deferred tax liabilities 11,708,483 9,533,338

Other non-current liabilities 0 0

7RWDO�QRQ�FXUUHQW�OLDELOLWLHV ����������� �����������

Income taxes payable 18,357,383 15,216,108

Other current liabilities 103,570,753 104,053,065

Trade liabilities 204,952,637 214,201,754

Bank debts and other financial liabilities
170,132,311 174,965,048

7RWDO�FXUUHQW�OLDELOLWLHV ����������� �����������

Liabilities deriving from sales or closures 0 0

7RWDO�OLDELOLWLHV ������������� �������������
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(QFO������,QFRPH�VWDWHPHQW�RI�$UQROGR�0RQGDGRUL�(GLWRUH�6�S�$�

�LQ�¼� ���� ����

Income from sales of goods and services ������������� �������������

Decrease (increase) in inventories
(6,111,392) 4,139,612

Cost of raw, ancillary and consumable materials and

goods 227,787,296 237,006,146

Cost of services 575,543,240 534,169,182

Personnel costs 131,455,616 123,183,135

Various charges (income) (25,841,798) (12,614,828)

*URVV�RSHUDWLQJ�SURILW ����������� �����������

Depreciation of property, plant and machinery 5,420,720 6,929,266

Depreciation of intangible assets 2,028,336 9,834,059

2SHUDWLQJ�SURILW ����������� �����������

Financial income (charges) (12,589,892) (21,660,571)

Investment income (charges) 25,011,670 32,193,997

3URILW�EHIRUH�WD[DWLRQ ����������� �����������

Income taxes 48,028,956 45,698,704

1HW�SURILW ����������� ����������

�����������������������������������������������������0RQGDGRUL�3UHVV�2IILFH
7HO��������������������)D[����������������

HPDLO��UDSSRUWLVWDPSD#PRQGDGRUL�LW���ZZZ�PRQGDGRUL�LW


